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Making Off the Page
Advertising work

FOR YOU

By lan |ones, Media & Flanning
Director, D|H Advertising

Off the Page advertising (OTP) has been getting
the phone lines buzzing and coupons flying for

cataloguers for a long time. Now add in the online

checkouts ringing. But how can this be, surely

press circulations have declined and everything and

everyone is moving online,

Well a browse |.|.'I:I'I.'IIJH|.'I the pross circulation MATIOMAL PRESS CIRCULATIONS

figures and a tlick through the Saturday )
and Sunday press might tell you otherwise, | itle Name
You'll see clrculations still in the huondreds QLALITY
of thousands if not millions, and you'll see Diaily Telegraph
major players advertising week in week oul
in a raft of tithes,

50 what can off the page advertising do Guardian
for you? How can you profit frem it and i
honw can you get started?

Firancial Times

Independent
Put your brand in front of millions Tirmes
The national press and magazines allow you MID MARKET
to put vour brand and your prodoct in front

of Eni"ll:-ns week in wcﬁk WE. Yes press Dally Expreas
clrculations have dropped but lock at the Daily Mail
table below, tatal DATLY press circolation PORLILAR

i f.8 million copies, The Mail alome has a )
circulation of 1.5 million, the Telegraph has Dially Mirrar
a circulation of 476,434 and its profile is Daity Record
6% ARCL In the popular press the Sun's Daily Star
circulation iz 1.8 million and the Mirror

cver S0, MHL  Each title has ils main nows

section plus a range of supplements and TOTAL Daity
special interest sections, like TV listings,

fashlon, reviews and gardening - perfiect for

response pdvertisers,
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You'll find the numbers stack up with
magazines too, In the TV listings

seclor, where 'pl:.u'u find many aff the
page advertisers, the weekly clrculations
total over LE million. TV Choice haza
circulation ol 1776 million, Radie Timeg
TULSYT and What's on TV 1015 million,
You can fargel through the gardening
sector, woman's weeklies, the over 50s
grey sector (Saga has a circulation of
386,000, with 93% aged over 55} and there
are o whole raft of specialist publications
alfering niche audiences and catering for
lifestyles and hobbles, You'll be pleasanthy
surprised at the kind of rates vour media
buyer can get.

Low entry cost, rapid return

The comparatively low media space cost
rmakes entey costs low, Mo postage, no
print. You have creation and artwork
costs and then media space. Ask an off the
page agency specialist to quote, They will
provide an idea of the rates vou can expect
to pay and the titdes you might conslder,
with audience profiles and circulation

and resdership data, Test in a smaller
circulation title. Then there are a range of
titles avalilable to expand, to Inerease your
number of advertiserments and perhaps
size of space,

The advantage then is that you can
expect your refurn on that investment to
came in very quickhy, IHyon mun a credit
account, consumers have paid you before
v e paid the medial

Quick turm around

Unlike TV, inserts or cataloguoes, the
production process for the press is guick,
An agency will be able to turn the artwork
and booking arpund rapidly so that vou
can be advertising i the national press
within a conple of weeks, Yoo can get up
and rumning qu in_'l-:l':r and v can react to
the madket oo,

Generate response, sales and
profic

“With a healthy circulation comes a massive
consurmer market, and it is a market that
contimue to respond, There is no doubt
thal response rom the press is as good as
ever Look at the nomber of advertlsers soll
using the natiomal press and in magazines.
You need to get the campaign basics
right though. Your affer needs to draw
COMSUIMErs bn, ot just to generate interest
bot to clase the sale, You need to be
placing the campaign at the right time
all year: getting the best rates 1o keep

corminual overieal

‘Crammed to the Crust’ with Britis
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TV LISTIMGS MAGAZIMNES CIRCULATION & READERSHIP

TITLE MAME CIRCULATION {ABC) EREADERSHIF
Inside Soap 124,455 430,000
Badic Times FlAEs LRI
Saaplife 5426 289,000
Towl TV Guide | 08,85 | 456,000
TV & Satellies Wesk 138,304 385,000
TV Choice | 2 5045 L I
TV Mo 34511

TV Times 213,184 o95,000
Whates On TV | D15 842 2,348,000
TOTAL EET T B/, 139 000
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"Off the Page advertising has
lasted so long because it works.
..It can also build your response
brand and do so quickly”

the costs dowm; andd you need to get the
positioning right within your chosen
publications.

Build your database of buyers

With off the page advertising vou aren't
just getting consumers o respond, they are
buying, 5o as well ng m:kina_n. sale, you
are adding real BUYERS 1o your database,
They go straight into that (-12 maonth file
and have a lifetime of buying before them.
San how do you maximise the potential?

Creativity for O the Page
Advertisers

Historically off the page advertisenwnts
wiere Famons for using every inch of space
and 10 different fonts in every advert,
This ereative approach has calmed down
soamenwvat, bt every bnch of your advest is
vahaabde real estate, so use it wim:-‘l:,-',

First, you nead o strong headline o
attract attention and clearly establish what
vour product is. OTP headlines shoakdn't

hee shinrt, and they sheoaldm'® be r|r=1.'r=r|1ur1:.

They need to be direct.

You alss need tohone your offer, We
recormmeend I"n-ru:::ina_nn just ome product:
gall thie dres, ot the dress and the
handbag, Customkers get confused easiby
and vou need to keep the explanation
and product description concise. Sell the
benetits: “ 00 Feoeshly Baked Ples delivered
to your dosar for £257 [In addition, your
ooy should create interest and desire and
list the features of the product in detail.
What b5 the fabiic? What sizes are vou
affering? It is vital not to leave readers
with any questions, If they are left in
doulbt, they will maob respond.

The image in the advert should be clear
and crente dl:mn,r]r:wina_in the prospect,

IFit's a fashion shot with a model, make

Clraer Carrrrardal | st PleTed sirredl g §2 mil e 500
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sure the madel s keoking to camera and
smiling (people ook at smiles more than at
mady g shots!),

[Fit is o produoct shot give it o dramalic
angle and try to provide a sense of scale, TF
vour product needs demonstiation sl
inset shots tohelp explain its benefits,

Yo are a response advertiser so doa't
b seared o ouse a prominent call for
action: “Order Mow', "Buy today” Give
readers the option te arder by web, by
phone and by post, Mot all off the page
s use eoupons now, bat it s a strong
call tor actiom in itseltand it immediately
demonstrates that vou are expecting
consumers to pu rchase, If it i an older
audience we would definitely recommicmnd
including a coupon. 1 you are not sertain,
test it

Thom't frargeet teo include your guarantes,
it is required by law, so state it cheary,
make bt a positive, Remember you are
asking consumers to send their maney off
into the ether based on trust, A guarantee
and for Free rebums is a greal reassuance.

Off the Page Media Expertise

With your media chadce you will want to
hit @ broad audience whilst targeting a
demographic that are likely buyers, So you
mig’hr SAY YO want AT 5560 audienice
as the cove demographic and look at titles
with this ns their bins, Bot look at the
ervironment too, Some titles can offer o
greal match Lo your audience but smply
aren't designed to generate response,
Often titles have semml clasgified or miail
orcler sections particularly the nationals,
These are sometimes hidden away but
they are the positions that perform best
and aften vou can buy at the best rates,
Lise the expericnce and advice of vour
OFf the Page agency to buy appropriately,
egpecially when you ave starting off.

Monitor and anohse your ads, the best
performens and the mises oo, Review
them with the media, affer and creative
a8 key components. Look te test fnoyour
1:,,:':; media and then widen into new titles
anfer Biike, You'll fimd that vou bulld up
knnwlrdarn‘f thie tithes that wark for Yo
quickly, Then you and your agency will
e absle to Forecast with a good sound
knonsledge base behind you,

Mow the added valwe to cormmert you...

Build Your Response Brand

O the Page advertising has bsted so long
becanse it works, It offers a unique media
advertising opportunity and sales chanmel
But it cam alsa build your response brand
and de s guickly

For each advertisement yow run there
arve hundreds of thousands of consumers
seping it and secing your beand, They
may ot buy immediately bot they will
recognise your brand, your tone of voice
ancl imrlsr-'r}'. Youar hrand will hecnme
knveawrnn, This is particularly bmpoctant in
the anline era, A consumer Tn"lﬂ.h'r SO YTIIT
advertisement regularly and then use that
kneswdedge when they go to buy anline,
searching and recognising your bransd,

Lo you meed Lo ensuare you are
mppnl'rina_ wouar branl imagr. The cobosurs.
fonts and Images should be inline with
oy rverall brand prsitioning ancd :r-,-l:-.
bake sure your products and your offers
suipport vour brand. You are generating
buyers bt von are alsa generating
awareness in your target market for future
Prospocts,

Testing is relattvely casy, amd
inﬂ[mnsiw. The pntrnrizl CIm hr-"pmr.
changing” too, OfF the page can be wsed
e builed a response brand, generating
awareness, driving web traffic and selling at
a profit. +



